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Marketing Metrics: The Definitive Guide to Measuring Marketing Performance, Second Edition, is the
definitive guide to today’s most valuable marketing metrics. In this thoroughly updated and significantly
expanded book, four leading marketing researchers show exactly how to choose the right metrics for every
challenge and expand their treatment of social marketing, web metrics, and brand equity. They also give
readers new systems for organizing marketing metrics into models and dashboards that translate numbers
into management insight.
 
The authors show how to use marketing dashboards to view market dynamics from multiple perspectives,
maximize accuracy, and “triangulate” to optimal solutions. You’ll discover high-value metrics for virtually
every facet of marketing: promotional strategy, advertising, and distribution; customer perceptions; market
share; competitors’ power; margins and pricing; products and portfolios; customer profitability; sales forces
and channels; and more. For every metric, the authors present real-world pros, cons, and tradeoffs--and help
you understand what the numbers really mean.
 
This edition introduces essential new metrics ranging from Net Promoter to social media and brand equity
measurement. Last, but not least, it shows how to build comprehensive models to support planning--and
optimize every marketing decision you make:
 
·         Understand the full spectrum of marketing metrics: pros, cons, nuances, and application
·         Quantify the profitability of products, customers, channels, and marketing initiatives
·         Measure everything from “bounce rates” to the growth of your web communities
·         Understand your true return on marketing investment--and enhance it
 
This award-winning book will show you how to apply the right metrics to all your marketing investments,
get accurate answers, and use them to systematically improve ROI.
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From reader reviews:

Robert Qualls:

This Marketing Metrics: The Definitive Guide to Measuring Marketing Performance (2nd Edition) book is
absolutely not ordinary book, you have after that it the world is in your hands. The benefit you receive by
reading this book is information inside this publication incredible fresh, you will get information which is
getting deeper you read a lot of information you will get. This Marketing Metrics: The Definitive Guide to
Measuring Marketing Performance (2nd Edition) without we realize teach the one who reading through it
become critical in imagining and analyzing. Don't possibly be worry Marketing Metrics: The Definitive
Guide to Measuring Marketing Performance (2nd Edition) can bring any time you are and not make your
case space or bookshelves' turn into full because you can have it in the lovely laptop even telephone. This
Marketing Metrics: The Definitive Guide to Measuring Marketing Performance (2nd Edition) having good
arrangement in word in addition to layout, so you will not experience uninterested in reading.

Miguel Philip:

Now a day people who Living in the era everywhere everything reachable by connect with the internet and
the resources included can be true or not require people to be aware of each facts they get. How many people
to be smart in receiving any information nowadays? Of course the reply is reading a book. Looking at a book
can help men and women out of this uncertainty Information particularly this Marketing Metrics: The
Definitive Guide to Measuring Marketing Performance (2nd Edition) book as this book offers you rich
details and knowledge. Of course the knowledge in this book hundred percent guarantees there is no doubt in
it everbody knows.

Julia Hale:

The publication with title Marketing Metrics: The Definitive Guide to Measuring Marketing Performance
(2nd Edition) posesses a lot of information that you can study it. You can get a lot of advantage after read
this book. This particular book exist new know-how the information that exist in this publication represented
the condition of the world now. That is important to yo7u to understand how the improvement of the world.
This particular book will bring you with new era of the syndication. You can read the e-book on the smart
phone, so you can read that anywhere you want.

Walter Knight:

Reading a guide make you to get more knowledge from it. You can take knowledge and information coming
from a book. Book is prepared or printed or illustrated from each source that will filled update of news. In
this particular modern era like right now, many ways to get information are available for a person. From
media social like newspaper, magazines, science publication, encyclopedia, reference book, fresh and comic.
You can add your understanding by that book. Are you ready to spend your spare time to spread out your
book? Or just looking for the Marketing Metrics: The Definitive Guide to Measuring Marketing Performance



(2nd Edition) when you needed it?
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