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Social marketing is receiving unprecedented focus and support from government, the private sector and
charities internationally. Social marketing attempts to educate people in the hope that they will make
'informed'(i.e. healthy) choices regarding diet, lifestyle and health related issues. The effective application of
social marketing principles can be complex and controversial. Social marketing planning cannot be reduced
to a simple set of actions on a checklist; there is no single strategy for success and strategies that have proved
successful with one population may not transfer to other populations. This text will explore the complexities
involved in researching, planning and implementing effective social marketing programmes, using
illustrative cases from both successful and unsuccessful real-world programmes. The authors provide a
critical analysis of the origins of social marketing as a concept and of the claims made by its supporters and
detractors in order to highlight what social marketing can and cannot achieve. This is followed by a review
of strategic issues that must be considered in developing social marketing programmes, including persuasion
resistance, message relevance and message framing. Key themes included in the text are the impact of
cultural factors on health-related behaviours, ethical issues and attitudes as a key factor underlying health-
related behaviours. The authors introduce concepts, theories and strategies that will aid the development,
testing and implementation of social marketing interventions. The book is suitable for both undergraduate
and postgraduate students of business and marketing and those studying modules in social marketing.
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From reader reviews:

Michael Albin:

The book Social Marketing make one feel enjoy for your spare time. You may use to make your capable
more increase. Book can to be your best friend when you getting strain or having big problem with your
subject. If you can make studying a book Social Marketing being your habit, you can get a lot more
advantages, like add your own capable, increase your knowledge about several or all subjects. You can know
everything if you like start and read a publication Social Marketing. Kinds of book are several. It means that,
science book or encyclopedia or others. So , how do you think about this book?

John Valdez:

What do you consider book? It is just for students since they're still students or the item for all people in the
world, the actual best subject for that? Just you can be answered for that concern above. Every person has
different personality and hobby for each other. Don't to be compelled someone or something that they don't
desire do that. You must know how great and also important the book Social Marketing. All type of book
could you see on many sources. You can look for the internet resources or other social media.

Paul Evans:

The book Social Marketing will bring someone to the new experience of reading the book. The author style
to describe the idea is very unique. In the event you try to find new book to see, this book very acceptable to
you. The book Social Marketing is much recommended to you to read. You can also get the e-book from
your official web site, so you can more easily to read the book.

Shawn Stoltzfus:

Do you like reading a reserve? Confuse to looking for your best book? Or your book ended up being rare?
Why so many issue for the book? But almost any people feel that they enjoy to get reading. Some people
likes examining, not only science book but additionally novel and Social Marketing as well as others sources
were given knowledge for you. After you know how the fantastic a book, you feel wish to read more and
more. Science e-book was created for teacher or students especially. Those textbooks are helping them to
add their knowledge. In different case, beside science publication, any other book likes Social Marketing to
make your spare time a lot more colorful. Many types of book like this one.
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